
10 Tips 
in 10 Minutes

Leveraging VisitCanberra and Events ACT Marketing 
Channels to promote your event



A 
very 
quick 
introduction

• Who are we

• What we do

• Who is our audience?

• How do we reach our audience?



How do we 
reach our 
audience?
In FY19 VisitCanberra Marketing 
delivered 30 campaigns

• 14 local/national

• 16 international 

Campaign activity promotes the 
destination, events of all scales, 
exhibitions, activities and 
attractions. 

All of our paid campaign efforts are 
supported through our owned 
channels. 

Across our collective social media 
channels alone we reach 
approximately 500,000 followers. 

Last financial year – the 
VisitCanberra website saw approx. 
2 million visitors.



Who is our audience? We’ve researched local and 
interstate audiences and guess 
what we learned….
Our audience is actually your 
audience



Tip Time
From the marketing team at 
VisitCanberra & Events ACT 



Tip 1.
Register your 
event on ATDW

The Australian Tourism Data Warehouse (ATDW) is 
effectively our eyes and ears. 

Registering your event here will mean your event will 
be listed on the VisitCanberra and/or Events ACT 
website. This enables our audiences to find out about 
your event. 

In addition, listing your event on ATDW puts you and 
your event on our radar, enabling us to consider your 
event for inclusion in our eDMs, blog articles, social 
media posts etc. 



Tip 2.
Keep in touch

Like many, we find it easier to write about events and 
promote them when we know more about them. 

Don’t be afraid to keep in touch with us. You can…

• invite us to come and see your event or product so 
we can gather more info to write about it.

• send through great content and images along with 
key event information (well in advance – the earlier 
the better provided details are correct) of your 
event so we can consider you for inclusion across 
our owned channels.

• If you’re working with a marketing or PR specialist, 
add us to your distribution list so we can receive 
updates on your event.



Tip 3.
Be where we 
are

We have a shared audience, therefore it makes sense 
to leverage our marketing activity by placing your 
advertising and marketing where ours is. 

To help facilitate this we can:

• Provide a summary media plan showing when and 
where our activity is appearing in market

• Connect you with our media buying agency who 
can help you plan your paid marketing activity 
across television,  digital, print, outdoor and social 
media. 



Tip 4.
Social Media: 
Use hashtags

We monitor #visitcanberra daily for the best user 
generated content to feature across our channels 
(both Visit and Events). 

Pick up other useful hashtags in the space in which 
you’re operating and use them across your posts



Tip 5.
Consider user 
generated content 
in your social media 
activity

Tourism and events have a user generated content 
lead strategy. This means we feature photos taken by 
people and fans over campaign imagery. 

It adds authenticity to our narrative and celebrates and 
rewards locals and visitors alike for sharing their 
Canberra experience. 

If you’re having trouble getting people to share your 
product on social media (either on post, in caption or 
by geolocation), why not host an Instameet. 

Simply invite locals whose photos you love, offer a 
unique experience (behind the scenes, or early access) 
and encourage them to post. 



Tip 6.
Utilise Facebook 
Events

We’ve seen a significantly higher reach on our 
Facebook Events posts than on our organic posts. 

This is a great way to build a following, post 
operational messages and share content easily as your 
event nears.



Tip 7.
A clear call to 
action is king

Don’t forget to tell you audience what you want them 
to do. 

A strong call to action helps audiences understand why 
they have received a marketing message, what they 
should do and by when. 

It should inspire action, and if necessary create a sense 
of urgency. It could range from stay tuned for more 
information, or tell people where to buy tickets, 
register interest, get more event information or to join 
the Facebook event etc



Tip 8.
Local media can 
be your best 
friend

Providing a story in advance along with an exclusive or 
behind the scenes story opportunity to media at your 
event can help create buzz around your event and 
raise awareness. 

Floriade inside tip: we do this regularly  by inviting 
media to cover bulb planting and announcing the 
theme of the event or headline entertainment. 



Tip 9.
Keep your owned 
channels up to 
date

Make sure you keep your own channels up to date 
with your event information. 

If you can, keep track of third parties who are 
promoting your event and provide updated info to 
them should plans change to ensure consistent and 
current event information is in the public domain. 

Canberra Nara Candle Festival insider tip: Have a 
communications plan in place to ensure all channels 
(owned and third party) are updated in the unlikely 
event of a emergency.



Tip 10.
Don’t drop your 
audience as soon as 
your event is over

Use the end of an event as an opportunity engage with 
your audience via social media or online channels to 
keep the conversation open for the next event.  This 
can be done by posting an image gallery wrapping up 
the event, or posting details of the next event and 
then re-engaging with the audience on a regular (but 
infrequent basis) to provide interesting details about 
the next planned event.


